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EYECARE BUSINESS SPECIAL PROJECTS

The Eyecare Business Special Projects team creates modern, stylish, and information-
packed advertorial supplements, magazine ad pages, e-mail series, digital editions and
pullout inserts that appeal directly to your customers—eyecare professionals from
coast to coast. Our team is a marriage of seasoned industry experts and a Madison
Avenue-caliber design staff. Each supplement or advertorial page fits seamlessly into
the strategies-driven environment of Eyecare Business, giving readers a new and excit-
ing medium for information. In today’s turbulent business climate, there is no question
that advertorial marketing projects deliver the best value for your advertising dollars.

WHAT WE DO

Our Team works closely with you to pinpoint the best content and design for your
project. We then proceed to create your unique advertorial piece that provides eyecare
professionals (ECPs) with smart, strategic information they can use. This project can be
highlighted within the pages of Eyecare Business in the issue of your choice. Overruns
can also be printed for distribution through ECPs’ offices or elsewhere. Our team can
also create digital editions of the project to post on the EB and sponsor websites.

91% of Eyecare Business readers use articles from trade publications as training tools
or reference materials among their staff/colleagues.

WHO WE ARE

Erinn Morgan, Editor/Project Coordinator

Erinn has been covering the business and fashion trends of the optical industry for over
20 years. She got her start as the managing editor of Accessories magazine and quickly

moved on to become the editor-in-chief of FrameBuyer magazine, published by Eyecare
Business and recipient of several FOLIO magazine awards. She was then brought on to
20/20 magazine as editor-in-chief to redesign and refocus the publication.

After several years at Jobson, she set her sights on the consumer magazine segment and
moved over to work as a special projects editor at Playboy Enterprises, Inc. and, subse-
quently, as editor-in-chief of the award-winning SoHo Style, a cutting-edge magazine that
focused on the culture and style of downtown New York City. At the same time, she took
a position as freelance fashion and retail editor with Eyecare Business. She is the author
of the book Picture Yourself Going Green and her writing has appeared in The New York
Times, National Geographic Adventure, Outside magazine, Skiing, and Mountain Bike.

Erinn works with the Special Projects Team to conceive and develop projects for optical
companies, including trade-focused brand advertorials and supplements as well as con-
sumer advertising supplements that have appeared in Vogue, Elle, GQ, and InStyle.

Jennifer Madara, Art Director

With almost 20 years of experience in magazine design under her belt, Jennifer is cur-
rently the Design Director of Coastal Living magazine and was previously Deputy Art
Director at Condé Nast’s House & Garden magazine, where she had been for seven
years. She is also sought after by a wide range of freelance clients for her modern aes-
thetic and targeted design sense. She has successfully produced special projects both in
the optical industry (Safilo, Silhouette, Viva Group, Tura, Aspex, Santinelli, etc.) and
in the New York City arts community (Marin Alsop’s Brahams series and The Astoria
Performing Arts Center).



CONSUMER MEDIA PROJECTS

Consumers are exposed to at least 3,000 brand messages each day. How do you get
your voice to stand clear in a sea of marketing? Be in the right place at the right
time. Eyecare Business has partnered with a prominent media solutions company
that helps brands do just that. Through extensive relationships and exclusive part-
nerships in digital, print, out-of-home and mobile, we demystify the media-buying
process while reaching more than 92% of American women (and more than 80% of
men). This means we can hit any target consumer at the exact moment when they
are at their most receptive.

95% of Eyecare Business readers value EB’s frequently published patient-directed
literature that they can place in their reception areas.

Reach your consumer through various touch points....

B Eyecare Business
Eyecare Business can work with you to create a targeted end-user piece that is
tipped into our magazine for ECPs to remove and place in their reception areas.
Additional copies of the piece can then be made available to ECPs through
your sales team.

B Premium Consumer Print Titles
Negotiated rates with top consumer magazines means more bang for your
marketing buck. Eyecare Business has worked with such high-profile consumer
publications as: InStyle, GO, Harper’s, Elle, Vogue and Fortune magazines.

m Research Within a High-Quality Consumer Panel
Reach out to our 200,000 member consumer panel to test brand awareness,
new product ideas, eyewear preferences and more.

B Mindset Media — Proprietary Digital Targeting
Mindset Media offers the ability to identify psychographic targets and execute
those targets in online media to reach your target audience. The program works
via psychographic targeting on the basis of 21 elements of personality known to
drive buyer behavior & brand choice. Each personality element contains five
Mindsets, or levels of intensity that are available as individual media targets.

B Prominent Mall Media
EB’s media partner is the #1 purchaser of mall media. Reach your consumer
while they are in a shopping frame of mind.

Following in-person recommendations from manufacturer sales reps and colleagues,
trade publications are where eyecare professionals go for information when
planning purchasing decisions for their businesses.

Research data sources: Choices post-publication study, Beyond the Brand
post-publication study and 2010 Market Trends study.

Hm

LOOK BOOK gggmeme

MMY CHOO

GLQICES




Contact us today to find out how we
can help you boost brand awareness
through special projects...

Mark Durrick

Publisher
(215) 628-6568
mark.durrick@wolterskluwer.com

Dawn Schaefer

East Coast/Southwest
(267) 373-9798
dawn.schaefer@wolterskluwer.com

Ed Meagher

Midwest/West Coast
(415) 435-3217
edmeagher@bemediasales.com

@ Wolters Kluwer | VisionCare
Pharma Solutions Croup

323 Norristown Rd., Suite 200 + Ambler, PA 19002
215-628-6550 + www.eyecarebusiness.com



